Thank you for taking the time to fill in this form. It is designed to ensure an effective sales and marketing campaign for
your book. Please be aware that it will be processed near the time of your book’s publication. If you have any queries in
the meantime, please contact authors@palgrave.com

When you return your typescript, please could you also enclose:

. This form
. Editorial information form
. Word-processing form

For more information about what to expect in terms of marketing and promotion and to download copies of the above
forms, please visit our website at: http://www.palgrave.com/authors

Book Title:

Authors / Editors:

1 PERSONAL INFORMATION (all authors/editors to complete this section)

Title (eg Dr/Prof): Given Name: Family Name:
Male / Female: Job Title:

University / Company:

Department:

Address:

Postcode: Country:

Home address:

Email address: Telephone no:

Fax no: Home telephone no:
Nationality (required for copyright purposes only):

Date of birth (required for copyright purposes only and will not be used in promotion):

Teaching responsibilities (please list course names):

Research interest or area of expertise:

Are you happy that we add your details to the mailing list for Palgrave Macmillan publications in your subject area? YES / NO
Are you happy for us to email this information? (emails will be no more frequent than two per month) YES / NO



Please use the space below to word a brief biographical note for suggested use on the book cover/jacket.
You may wish to list present and previous appointments, published works and other achievements.
Please try to use no more than 50 words.

2 THE BOOK

a. One line description — please write a description of your book suitable for short catalogue entries summing up
its scope and theme succinctly.

Is2

Please list the key selling points of your book, using individual bullet points. These could include topicality, new
research data, an original theory, exceptional illustrations, unusual structure, etc.

c. If the book is a new edition, please detail what changes you have made to update it (e.g. rewritten sections,
new material, new illustrations, appeal to a wider market, etc.).

d. Catalogue blurb — if we haven’t already agreed a catalogue blurb with you, please write a short description of
your book using no more than 80 words. It should give a lively indication of the content and appeal of the book
and should encourage the reader to want to know more. As it may be read by both specialists and non-
specialists, clear and simple English is best.



Cover blurb — please write a longer description of your book, of preferably no more than 150 words. This is
intended to form the basis of the book's jacket or cover copy. It should be clear, engaging and designed to turn
the casual browser into a buyer. Please therefore avoid abbreviations and technical terms wherever possible.

Competition — please list those titles which compete with your book for the end-user's time, attention and
money. Please give author, title and publication date and indicate the strengths and weaknesses of your book in
relation to these competitors.

3. THE MARKET

a.

If you expect your book to be a core text or recommended reading on courses, please specify in which
departments or faculties, and on which modules (please give examples of usual module titles and their level)
and at which type of institution.

If you expect your book to be used by any specific professional groups or recommended by any institutions,
professional organisations, government bodies or societies, please list these.

4. TRANSLATIONS

a.

b.

Please list any of your previous books that have been translated into other languages (include any co-author(s),
title, English language publisher, publication date, language of translation and publisher of translation).

Are there any particular languages that you feel we should target for the sale of translation rights? Please list
with the reasons why and provide contact details if you would like us to approach any specific contacts.



5. INSPECTION COPIES

Is your book a paperback textbook that you would expect to see highlighted as a recommended purchase
on student reading lists? YES / NO

If YES — please suggest the names and contact details of up to 10 people who you think are likely to
advise their students to purchase your book. Please include the name of the course or module on which
they teach. We will send these people a free lecturer’s copy and ask for their feedback on a questionnaire.

Please note, We only send copies of our books to individual academics where there is a strong likelihood
of a book being adopted as a core textbook on a course. The high price and specialised nature of
monographs means that they are less likely to be adopted as a core text, and as such we do not usually
send copies of monographs to individual academics. If your book is a hardback monograph, this section of
the form will not be processed.

6. PROMOTIONAL OPPORTUNITIES

a. Marketing opportunities include:

a. We can look into contacting any associations, companies, conference organisers or
personal contacts who you think likely to buy multiple copies of your book to pass on to their
members, delegates or employees.

b. If you maintain a blog, we can link this to your book’s catalogue page and list it in our list of
author blogs. If you are interested in setting up a blog, we can help you with this.

c. If you have access to (and permission to use) any email lists, list-servs or online discussion
groups, we can look into sending details of your book.

d. If you are attending any conferences, or planning a book launch, then we can provide you flyers
offering your book at a discount to take along.

If you wish to find out more about or provide any information on the above opportunities, please email
authors@palgrave.com

b. Please list the ten publications or websites you think most likely to review your book (suggestions for specialist
journals, newsletters, websites or blogs are most useful). If you have personal contacts at relevant publications,
please provide details, otherwise please simply indicate the name of the publication and the publisher or website
address for online media. Please note that we may not send out review copies to all the publications you
suggest, particularly if your suggestions are national newspapers since we reserve the right to restrict the
number of publicity copies sent to the most mainstream popular press (experience has shown that this
generates better results).

Please only include journals based outside North America. Our US office sends review copies to journals in
North America, and target major journals in each field. If they require any further suggestions, we will contact
you.

Many thanks for completing this form. If you have any other suggestions regarding sales and marketing opportunities,
for example further lists of relevant lecturers and modules, please append to this form, discuss with your editor or
email authors@palgrave.com.
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