Brand Management
& Marketing

* The only brand * Pioneering online
strategy book on business analysis for the

successfully targeting L luxury goods industry
uxu
ry * Author of bestselling

virtual communities
O n I | n e Luxury Fashion Branding:
5,000+ copies sold to date

ALYCIA DE MESA

* There is still a lot of
media interest in virtual

s Style,
FTRANSLATING VIRTUAL WORLD BRANDING ities li Strategies,
INTO REAL WORLD SUCCESS communities like Second Sysier?w -

Life * Traces the evolution
of online marketing and
* The author is a well ' offers tactics for the
known brand consultant future

‘4 to multinational
companies, and author
of successful book and

regular articles

* Offers a theoretical
as well as a practical
understanding of sensory
marketing - using all five
human senses in marketing
campaigns

* Explores connections
between corporate
brands, reputation,
perceptions and image,
and shows how

G I (0] ba I reputation can be

enhanced and brand
coa‘po rlate equity strengthened
B®a n d * Written by a leading

B k international PR expert

Michael Morley

* Sensory marketing is
becoming increasingly
important as firms strive
to connect with customers
in a more personal and

* Includes examples of intimate way
brands with stamina, like

Coca-Cola, and others, * Awarded ‘The Marketing

Bl like PanAm, that lost their Book of the Year 2008’
% reputation from The Swedish
Marketing Federation
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M. Beverland Building Brand 15/10/2009 | HB £25.00 | 9780230580312
Authenticity

S. Gunelius The Playboy Brand 16/09/2009 | HB £25.00 | 9780230577893

U. Okonkwo Luxury Online 17/07/2009 | HB £25.00 | 9780230555365

U. Okonkwo; Y. Luxury Now 10/07/2009 | HB £25.00 | 9780230220249

Assouline

B. Hultén; N. Sensory Marketing 29/05/2009 HB £25.00 | 9780230576575

Broweus; M. van

Dijk

M. Morley The Global Corporate 15/05/2009 | HB £25.00 | 9781403996633
Brand Book

A. de Mesa Brand Avatar 06/03/2009 HB £25.00 | 9780230201798

M. Fioroni; G. Brand Storming 12/12/2008 HB £25.00 | 9780230222434

Titterton

T. Moilanen; S. How to Brand Nations, | 05/12/2008 £25.00 | 9780230220928

Rainisto Cities & Destinations

C. Brymer The Nature of 14/11/2008 HB £25.00 | 9780230203365
Marketing

N. Hollis The Global Brand 24/11/2008 HB £14.99 | 9780230606227

A. Adamson BrandDigital 22/08/2008 | HB £14.99 | 9780230606043

S. Gunelius Harry Potter 03/06/2008 | HB £25.00 | 9780230203235

E. Resnick Wine Brands 21/05/2008 | HB £25.00 | 9780230554030

I. Ellwood; S. Wonder Woman 21/05/2008 | HB £25.00 | 9780230201606

Shekar

U. Okonkwo Luxury Fashion 03/05/2008 | HB £27.00 | 9780230521674
Branding

S. Anholt Competitive Identity 13/11/2006 | HB £27.00 | 9780230500280
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