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doing the right 
thing
The Importance of Well-being in the 
Workplace
A common metaphor for modern life is ‘keep the 
plates spinning’, but it is becoming increasingly 
hard to balance professional and private lives, and 
this takes its toll. The authors examine the working 
relationship between the organisation and employee, 
and establish new ways that managers can broker a 
better deal for all concerned.

200pp – 234x156mm – Paperback – 970230298446 – 
November 2011 – £18.99

shut up  
and listen
Communication with Impact 
Tackles the nuts and bolts of communication at 
work in a no-nonsense way with startling honesty 
and practical tips. The authors’ views are supported 
by comment from an impressive line up of experts 
whose communication strategies drive a range of 
successful organizations. For all those who struggle 
to make themselves heard in the business world.

256pp – 234x156mm – Paperback – 9780230314276 – 
December 2011 – £18.99

CARY L. COOPER  is distinguished Professor of Organisational Psychology at Lancaster University, UK, and a 
recognised authority on stress in the workplace. He has recently been instrumental in compiling a defining work 
on behalf of the UK government’s Foresight project on Mental Capital and Well-being.

THEO THEOBALD is an international business author, currently working with some of the UK’s leading 
public sector bodies on issues of leadership. A former SSC executive, he is renowned for his work on clear 
communication and is passionate about the benefits of well-being at work. 
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Employee Morale
9780230579422 
£27.00

Innovations in Stress and Health
9780230251915 
£26.00
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what’s next?
Redefining Retirement

Dona Roche-Tarry and Dale Roche-Lebrec
Studies the steps taken by a group of professionals 
from the Boomer generation as they move from 
a linear career path into an uncharted stage 
somewhere between middle age and old age, 
a continued professional life and traditional 
retirement. What is next for those professionals who 
do not want to take a back seat at retirement age?

DONA ROCHE-TARRY is Managing Partner of the 
European Board Practice for CTPartners. She has over 
10 years of experience in talent advisory services 
and has successfully completed assignments for Non 
Executive Directors, Chairmen, CEOs, C-suite and 
Managing Directors across Europe and the United 
States She is a certified executive coach and advises 
senior executives across industry sectors.

DALE ROCHE-LEBREC is a Freelance Writer, Editor 
and Translator. She spent 15 years working for France 
Innovation Scientifique et Transfert, the technology 
transfer affiliate of the CNRS, the largest French 
scientific research institute. She transitioned out of 
her full-time career in 2007 and today is pursuing the 
plural lifestyle described in What’s Next? 

208pp – 234x156mm – Hardback – 9780230291256 – 
October 2011 – £26.00 
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CORRUPTION
The New Corporate Challenge

Nick Kochan and Robin Goodyear 
The dangers of involvement in corruption need to 
be embedded in corporate strategy. Companies’ 
response to these dangers must also be reflected in 
their practices, particularly if operating outside its 
own borders. This book guides managers through the 
complexity of bribery issues with advice on how to 
implement anti-corruption strategies.

NICK KOCHAN  is leading British authority on 
organised crime, corruption and money laundering. 
Kochan has lectured on corruption to the Oxford 
University Department of Criminology as well as to 
UK government agencies. Kochan advises companies 
on corruption risk and on fraud. He writes for many 
publications, including the Financial Times, Observer, 
The Telegraph and Wall Street Journal.

ROBIN GOODYEAR holds a BSc in Politics and 
International Relations from the University of 
Southampton, and an MSc in Countering Organised 
Crime and Terrorism from University College London. 
His research interests include analysing current and 
future threats to national and international security 
and investigating the ways in which associated risks 
can be mitigated.

320pp – 234x156mm – Hardback – 9780230298439 – 
September 2011 – £26.00



10

 BRANDING, ADVERTISING AND MARKETING                                                                               

Merchants of Virtue
Herman Miller and the Making of a 
Sustainable Company

Bill Birchard
Company Herman Miller and a band of people 
determined to make their company a good global 
citizen. They end up answering one of the critical 
questions of our time: Is sustainable business 
sustainable? Can employees in global companies 
make great products, take care of the environment, 
benefit society, and make good money – good times 
and bad?

BILL BIRCHARD is a writer, author, and journalist. 
He has been writing books and articles for over 
25 years. He was formerly editor of Enterprise, a 
magazine for executives. Since the 1990s, he has 
written for Fast Company, CFO, Chief Executive, 
Strategy + Business, and other magazines.

256pp – 234x156mm – Hardback – 9780230106604 – 
October  2011 – £18.99

MARKETING TO THE 
NEW MAJORITY
Strategies for an Integrated World

David Burgos and Ola Mobolade
Today, diversity is the default, not the exception. 
Drawing on interviews with industry leaders and 
Millward Brown’s vast database of consumer 
research, this book will be a roadmap to the 
opportunities and challenges of marketing to 
the new mainstream in a way that feels natural, 
respectful, and inclusive.

DAVID BURGOS is head of Millward Brown’s 
Multicultural Practice and Cochair of the ARF’s 
Multicultural Council. He won the ARF’s 2008 Great 
Minds Award and has spoken at conferences and 
industry events about U.S. multicultural markets. 

OLA MOBOLADE is managing director of Firefly 
Millward Brown, the company’s qualitative research 
division. Her clients include dozens of industry 
powerhouses such as McDonald’s and Estee Lauder 
Companies.

256pp – 234x156mm – Hardback – 9780230111653 – 
September 2011 – £18.99

Brand Resilience
9780230111387 
£17.99 



Business Schools: 
the future of education, 
or an experiment gone 
wrong? 

The first title in the new 
IE Business Publishing Series, 
in partnership with IE Business School

September 2011 | Hardback | £26.00

This practically-orientated 
book gives sound advice 
and evidence-based 
guidance to organizations 
and individuals seeking 
to improve and sustain 
employee well-being and 
realise its positive impact

May 2011 | Hardback | £26.00
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Please allow 28 days from date of publication for delivery.  All product details and prices are correct at the time of print and may 
be subject to change without notice.

HOW TO ORDER

� Online: www.palgrave.com 
� Tel: +44 (0) 1256 302866 
� Fax: +44(0)  1256 330688 
� Email: orders@palgrave.com

� Post: Palgrave Macmillan Limited, 
Houndmills, Basingstoke, Hampshire,  
RG21 6XS, UK

� Or from all good bookshops

 When placing an order please include the following details:
Name, address, Email/Telephone number (required for all orders in case of query), and your preferred method  
of payment. 
We accept Switch, VISA, Mastercard and American Express.  Please state your card number, expiry date, issue 
number (for switch) and the security code (last 3 digits from the back of the card).

Please make cheques payable to: Palgrave Macmillan Ltd

FOREIGN RIGHTS 
To enquire about purchasing translated copies of any of the Palgrave Macmillan titles in this brochure, please 
contact rights@palgrave.com or visit www.palgrave.com/rights for more information.

Forthcoming Professional  
Business Key Highlights

Apr 2012
£26.00

Feb 2012
£26.00


