Chapter 45 - B2B E-commerce - Answers

Questions

· Explain some of the major activities within the supply chain

· Why is repeat commerce the most important model of commerce for B2B e-commerce?

· Explain the differences between supplier-oriented, buyer-oriented and intermediary-oriented B2B

· Explain how Internet portals, auctions and e-malls are relevant to B2B e-commerce

· Define the concept of an extranet and explain its relevance to B2B e-commerce

· Explain what is meant by EDI

· Explain what is meant by XML
Answers

· Most discussion of B2B e-commerce is directed at supporting the repeat commerce model. Here a company sets up an arrangement with a trusted supplier to deliver goods of a certain specification at regular intervals. Each of the phases of the repeat commerce model may be impacted upon by B2B e-Commerce: Search, Negotiate, Order, Delivery, Invoice and Payment, After Sale

· The settlement and execution stages of the commerce cycle are normally handled by purchase order processing and payment processing systems. Such information systems are an established part of the information systems architecture of most medium to large organisations

· In supplier-oriented B2B producers and consumers use the same marketplace. In buyer-oriented B2B, a consumer opens an electronic market on its own server. In intermediary-oriented B2B an intermediary runs effectively a sub-set of some electronic market where buyers and sellers can meet and exchange products and services

· Vertical portals aggregate buyers and sellers around a particular market segment. B2B auction sites enable buyers and sellers to negotiate the price and terms of sales. Inventory is held by the seller but the auction site handles fulfilment of goods and the exchange of payment. E-Malls/E-Stores are general portals run by third parties offering a range of products/services from suppliers for customers.

· An extranet is an extended Intranet. Extranets can be considered as a series of connected intranets between the organisation and important stakeholders such as suppliers, distributors, business partners and remote employees.

· EDI (Electronic Data Interchange) provides a collection of standard message formats and an element dictionary for businesses to exchange data through an electronic messaging service

· XML (eXtended Markup Language) is an extension of HTML. The fundamental difference between HTML and XML is whereas in HTML users use a set of pre-defined tags to define the makeup of web pages, in XML tags can be defined by the users themselves for different application areas
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